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 SCOTT ANTHONY is the Managing Partner of Innosight. Based in the 
firm's Singapore offices since 2010, he has led Innosight's expansion into 
the Asia-Pacific region as well as its venture capital activities (Innosight 
Ventures). 
 
In his decade with Innosight, Scott has advised senior leaders in companies 
such as Procter & Gamble, Johnson & Johnson, SingTel, Kraft, General 
Electric, LG, the Ayala Group, and Cisco Systems on topics of growth and 
innovation. He has extensive experience in emerging markets, particularly 
in India, China, and the Philippines. 

 
Scott is one of Harvard Business Review's most prolific contributors. He is the co-author most 
recently of the Harvard Business Review article "Build an Innovation Engine in 90 Days" as well 
as author of the book The First Mile: A Launch Manual for Getting Great Ideas Into the Market 
(Harvard Business Review Press, May 2014).  
 
Scott's previous books are Seeing What's Next: Using the Theories of Innovation to Predict 
Industry Change(with Innosight co-founder and Harvard Professor Clayton Christensen); The 
Innovator's Guide to Growth: Putting Disruptive Innovation to Work; The Silver Lining: An 
Innovation Playbook for Uncertain Times; The Little Black Book of Innovation: How It Works, How 
to Do It; and Building a Growth Factory. He has authored or co-authored numerous articles on 
innovation and strategy, and regularly contributes to the Harvard Business Review online blog. He 
was named a judge for the 2014-2015 HBR McKinsey Awards, which recognize the best articles 
published annually in Harvard Business Review. His Twitter feed is @ScottDAnthony.  
 
Scott is a featured speaker on topics of innovation and growth. He has delivered keynote 
addresses on five continents, and has appeared on Good Morning America, Channel News Asia, 
CNBC, and FOX Business. 
 
Scott served on the Board of Directors of Media General (NYSE: MEG) from 2009-2013, helping 
guide that company through a strategic transformation. In 2013 he joined the Board of MediaCorp, 
Singapore's leading diversified media company. Scott chairs the investment committee for IDEAS 
Ventures, a SGD 10 million fund Innosight runs in conjunction with the Singapore government that 
has invested in eight Singapore-based companies and generated a 20%+ internal rate of return 
 

 
PAUL COBBAN is Managing Director and Chief Operating Officer of the 
Technology and Operations group in DBS, Southeast Asia's biggest bank. 
Based in Singapore, he oversees the bank's operational excellence, 
customer experience, IT project office and Lean IT deployment, 
procurement, real estate, technology and operational risk and business 
continuity management. 
 
In addition, Paul heads the Innovation group, guiding the team as it charts 
DBS' foray into the future of banking. Paul's expertise and counsel is 
regularly sought after at leading industry events and forums, including the 
Singapore CIO Leaders Summit and the Asian Banker Summit. He has 

also led various DBS teams to accolades such as the Customer Experience in Financial Services 
Awards. 
 
Paul joined DBS in 2009 as Managing Director for business transformation. Since then, he has 
driven a number of bank-wide transformation programs including delivering Asian Service, driving 
continuous improvement through process re-engineering, Lean IT and strategic cost 
management. 
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Prior to that, Paul, who holds a first class honours degree in Civil Engineering from Aston 
University, UK, spent 13 years at Standard Chartered Bank, where he held several senior positions 
including Global Head of Consumer Bank Operations, and Head of Consumer Bank 
Transformation, in Singapore, Hong Kong and London. 
 

 
 KUIK SHIAO-YIN is a co-founder and creative director of the Thought 
Collective, a collective comprising four companies – School of Thought, 
which offers tuition for General Paper and Language Arts; Food for 
Thought, a restaurant that recently saw the opening of its third branch at 
the Botanical Gardens; Think Tank Publishing which publishes 
magazines for students; and Thinkscape Learning Journeys, which 
offers learning and heritage trails for schools. 
 
At just 25, Shiao-Yin started the School of Thought with a group of fellow 
teachers to help youths experience an education that broadened their 
perspective beyond exams. What started off ten years ago as a small 
tuition group for 20 students has since grown into The Thought Collective 
- a group of five social enterprises that share the common purpose of 

building up Singapore’s social and emotional capital. 
 
Today, Shiao-Yin co-leads The Thought Collective together with fellow co-founder/directors Tong 
Yee and Elizabeth Kon. School of Thought drives innovation in civic learning to nurture 
generations of thought leaders. 
 
Shiao-Yin believes that Singapore has the potential to be key global player with significant 
influence. She loves helping people live their dreams to do good through the marketplace. She 
mentors young social entrepreneurs and often shares her perspectives on entrepreneurship and 
innovation through various one-on-one sessions, business competitions, workshops and 
seminars. Currently, she and her team are working with NGOs, corporations and government 
agencies to co-create new avenues to enable Singapore to become the Silicon Valley for social 
innovation. 
Shiao-Yin also currently serves as a Nominated Member of Parliament (12th Parliament of 
Singapore) since her appointment in August 2014 
 

 
NG BOR KIAT heads up the Technology Management Office at SMRT 
Corporate Level and concurrently holds the position of Senior Vice 
President, Systems & Technology at SMRT Trains. 
 
In his role at SMRT’s Technology Management Office, Bor Kiat advises 
on technological innovations relevant across SMRT Group, including 
prioritization of technology investments and resources. He oversees all 
research and technology projects, and the Knowledge Management 
initiatives toward Intellectual Property and Patent, with the prospect of 
commercialisation. He also leads technical experts and representatives 
across SMRT Group as part of the Technology Management cluster.  
 

Bor Kiat first joined SMRT as Senior Vice President, Systems & Technology in June 2013 at SMRT 
Trains where he oversees the technical domain pillars including Rolling Stock, Systems, 
Permanent Way & Infrastructure and Power & Facilities.  
 
Prior to joining SMRT, Bor Kiat was the Director of Corporate Development at the Ministry of the 
Environment & Water Resources and held numerous senior positions in his career including 
Director (Land Systems) at Defence Science and Technology Agency, Chief Maintenance and 
Engineering Officer while on secondment to the Republic of Singapore Air Force and as 
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a consultant to Temasek Defence Systems Institute of the National University of Singapore. He 
was awarded the Defence Technology Prize (Team) in 1997 and Public Administration Medal 
(PPA) Silver in 2007. 
 
Bor Kiat holds a Master of Science from Cranfield Institute of Technology, UK, and a Bachelor of 
Engineering (Honours) in Mechanical Engineering from Tokyo Institute of Technology, Japan. He 
has attended the Programme  for  Management Development at Harvard Business School and 
the Stanford-NUS Executive  Programme. 
 

 
 ETIENNE CHEVREAU is Head of Marketing at Thales, in charge for 
revenue collection systems in the Ground Transportation Systems GBU. 
Etienne is promoting systems and services dedicated to fare collection 
management and tolling: from equipment installed on the field and being 
part of the passenger experience up to the back office controlling the fare 
policies, along with all services, maintenance, operations, consulting, etc. 
 
Etienne defines and executes the strategy of the business segments and 
asocial components, equipment, systems and services. Open-minded and 
customer-focused, Etienne builds the long term strategy, key partnerships, 
product policies and business plans.  

 
Etienne has been working with Thales for 7 years and influenced the way to develop new products, 
taking account of the change of behaviour and the convergence of new technologies. He has built 
comprehensive expertise on product strategy, especially for electronics systems for transportation 
and telecommunications operators. 
 
Before joining Thales, Etienne worked for 10 years in the electronics business, being Technical 
Manager of SPiDCOM, leader in power lines communication. 
 

 
DAMIEN CUMMINGS has over 20 years’ experience in digital and 
marketing transformation. He is one of the most recognized marketing 
leaders (based in Asia), having been awarded "Most Influential CMO 2015" 
(at Philips/Standard Chartered); "Marketing Professional Of The Year 
2012" (at Samsung) and the "Brand Leadership Award 2011" (while at Dell). 
 
Damien is currently the Global Head of Digital Marketing at Standard 
Chartered Bank. Prior to this he was Vice President & Chief Marketing 
Officer at Philips ASEAN & Pacific, leading brand positioning, 
communications & digital marketing. Before Philips, he was the Regional 

Marketing Director, Digital & Social Media Samsung Asia.  
 
Prior to Samsung he was the Online Director – Asia Pacific & Japan at Dell. Damien has also 
worked agency-side at Asia's largest advertising agency, Ogilvy & Mather, as well as at major 
global brands such as Citibank, Coca-Cola, NRMA and McKinsey & Company. 
 
He has been a judge for many awards and a top ranked keynote speaker, chairman or 
commentator on marketing transformation and digital. Damien is also currently an APAC Board 
Director of the Mobile Marketing Association, on the APAC Advisory Board of the CMO Council 
and on the Global Executive Committee of the World Federation of Advertisers. 
 
Damien’s blog, Digital Future, is available at: http://www.digitalfuture.asia and his Twitter account 
is: @DamienCummings 
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 HAKIM AOUDIA is the Group Quality Director at Faiveley Transport, a 
worldwide leader and international manufacturer and supplier of equipment 
for the railway industry with subsidiaries in over 24 countries. In his role as 
Group Quality Director, Hakim also oversees aspects of environment, safety 
and health.  
 
Hakim joined Faiveley Transport in 2012 and has since strengthened the 
organisation’s Quality Strategy, structured around three core principles – (1) 
optimizing responsiveness by resolving on-going issues more promptly, (2) 
re-establishing the “fundamentals” including 5S and the control of 
specialized processes.  

 
He is the co-author of two books, Perfect QRQC (Quick Response Quality Control) and Perfect 
QRQC 2 - a major innovation in the field of Quality Management. Combining management and 
attitude in order to solve functional problems in a simple and logical way, Hakim’s implementation 
of QRQC methodology in his previous company, Valeo Group, resulted in a change of its quality 
measurement scale from PPM (Parts per million) to PPB (Parts per billion) 
 

 
 TONY DUFAYS is the Director of Regional Offices and Services at the 
International Association of Public Transport, better known as UITP, a 
global non-for-profit organisation for public transport authorities, operators 
and its supplying industry gathering members from over 100 countries in the 
world.  
 
In his current role, Tony manages the 12 regional offices of UITP outside 
Europe. Today, non-European members represent close to 50% of the total 
membership of UITP compared to less than 15% a decade ago making 
UITP the only truly global representative of the public transport sector. It is 
also recognised as such by international institutions. UITP is for example a 

key member of the advisory group for climate change to the United Nation Secretary General 
keeping the focus of the policies on public transport as a tool to achieve sustainable cities. 
 
Tony is recognized as an innovative expert, advisor, a passionate advocate and spokesperson 
about how changes in society and (new) technological solutions will become opportunities for 
better Urban Development and Sustainable Transport, both in the developed and the emerging 
economies.  
 
Previously, Tony served as a lecturer for Geographical Information Systems (GIS) for post-
graduate Urban Planning (Masters programme) at Erasmus Hogeschool in Brussels, Belgium. 
While employed by the university of Leuven in Belgium as an academic researcher, he has been 
involved in the design of the first mobility plan for the Flanders Region (northern part of Belgium), 
the mobility monitoring system and several other quantitative and innovative technology based 
transport projects for the Ministry of Transport. 
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 SO-YOUNG KANG is Catalyst, Founder & CEO of Awaken Group, a multi-
disciplinary Transformation Design (TD) firm that integrates strategy, 
leadership and innovation to design experiences that catalyze change. So-
Young is also CEO of Gnowbe, a mobile transformational learning app that 
builds learning journeys for professionals in a bite-sized, experiential way.  
 
So-Young and her team love to design and build innovative solutions, 
serving clients across 14 industries in 9 countries across Asia, US, Middle 
East, Europe and Africa, they have designed proprietary frameworks and 
tools to build “human, creative and adaptive” leaders and organizations in 
a global context.  
Recipient of the “Management Consulting Project of the Year 2015” and 

finalist for “Management Consultant of the Year 2015” by SBACC (Singapore Business Advisors 
and Consultants Council), So-Young has nearly 20 years of experience advising and training 
leaders globally from Ministers to Mayors to CEOs and is a sought-after speaker to tens of 
thousands across US, Asia, Middle East and Africa on various topics across leadership, innovation 
and transformation.  
 
Author of Inside Out (Singapore), part of a global series on global leadership and innovation 
(GLIP), So-Young has deep expertise and love for Asia given her experience working across the 
continent and her fluency in Korean and Japanese. She is passionate about leadership that is 
relevant in an East-West context.  
 
She is a TED-ster and has been a TEDx speaker. In 2014, she was selected by the World 
Economic Forum to be a Young Global Leader. Previously, she was with McKinsey & Company 
and Citigroup.  
So-Young is a Korean-American living in Singapore. She has an MBA from Harvard Business 
School and a BA with honours from the University of Pennsylvania. 
 

  
RYAN HART is a principal analyst based in Singapore serving Customer 
Experience Professionals across Asia Pacific and a leading expert on the 
intersection of brand, digital, and experience design in the context of Asian 
Pacific markets.  
 
He focuses on customer-centric service design, mobility, experience creation, 
localization, branding, organizational transformation, and digital engagement 
principles to inform his research in the context of regional markets. 
 
Ryan has over 15 years of experience in advising multinational corporations 
on customer acquisition and engagement strategies. His career spans 
corporate banking at the Bank of Tokyo Mitsubishi UFJ in China to sales and 

strategy roles in the private wealth space for HSBC in Japan. Diverse consulting projects thereafter 
have taken him across the globe, affording deep customer behaviour insight into CPG, pharma, 
insurance, transportation, and telecom, among other verticals. 
 
Prior to joining Forrester, Ryan spearheaded digital transformation for Infosys Lodestone and led 
the financial services practice for Sapient Nitro in Asia Pacific. 
 
He is fluent in Japanese and speaks Mandarin Chinese, Nepali, and bits and pieces of a handful 
of other languages in the region. 
 
Ryan earned his degree at the University of Colorado, Boulder, where he studied neurobiology. 


